Roscommon Herald-Supplement 2
Tuesday, 9 October 2007

Page: 013

Circulation: 9,403

Area of Clip:  19505.00mm

Clip ID: 19764

Page 1 of 1

IRELAND'S FAMILY-OWNED
organic food company, Glenisk,
has announced the launch of
iMoo (Irish Mothers of Organic),
an interactive online com-
munity that offers advice,
support and information on
parenting the organic way.
Created by mothers for
mothers, iMoo reflects Glenisk's
vision for an Organic Ireland
and aims to provoke dis-
cussion on our food, how it is
produced and the way in
which it impacts our health,
our communities and the
environment. iMoo was officially
launched by celebrity mum
and organic fan Vivienne
Connolly who was joined by
her ten month old daughter,
Katie.

iMoo topics are not limited
to organic but instead cover a
broad range of parenting
issues. Contributors include
internationally renowned US
paediatrician Dr William
Sears; .child psychologist and
presenter of RTE's Families in
Trouble, David Coleman;
nutritionist Siobhan Julian;
childbirth expert and author
Tracy Donegan; and iMoo’s
very own Eco Daddy, Ben
Whelan from Cultivate. As
well as monthly live web chats
with the expert panel, the site
offers discussion forums allow-
ing visitors to exchange views
and information, and also
features blogs from mothers.

To mark the launch of iMoo,

Glenisk launches iMoo - Irish Mothers of Organic

Glenisk has commissioned a
major study into the issues
facing Irish mothers today.
This comprehensive study,
which is being undertaken by
research firm, Behaviour and
Attitudes, will explore the
changing role of mothers in
Ireland in a bid to identify
what Irish mothers stand for
in 2007. Examining concerns
such as the environment,
climate change, equality,

childcare, domestic responsi-
bilities and nutrition, the
study aims to provide an
insight into present day Irish
motherhood. The findings of

the research will be published
in October.

iMoo is one of a number of
initiatives recently unveiled
by Glenisk as part of its vision
for an Organic Ireland. Best
known for their organic
yogurt, milk and goat’s milk,
Glenisk has added new
products and flavours to the
range including fromage frais,
créme fraiche and low fat
desserts.

Further information is avail-
able at www.glenisk.com/imoo
where visitors can sign up to
receive a monthly Moosletter.

features a panel of parenting experts including paediatrician and
author Dr.William Sears, psychologist David Coleman who is the
presenter of RTE’s Families in Trouble. The panel also includes
nutritionist, childbirth advisor and green parenting expert.
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